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Vienna Insurance Group

Highlights 2012

Premiums written at record high of EUR 9.9 bn.*
PBT of EUR 585 m., best result in VIG history

VIG established as market leader on its CEE core markets with > 19%
Encouraging development of VIG share 2012: +32%

Corporate social responsibility, e.g.: VIG Social Active Day

*Premium data (direct) preliminary, unconsolidated and unaudited; Comparative data 2011: press conference 24th january 2012



VIG Czech Republic

Strong growth since 2002 In 2012 again VIG in Czech Republic

(in million EUR) is growing above the market
(in CZK)

1,919.90

1,216.00

513,38

Gross written premium VIG Czech Republic VIG Czech Republic Market Market without VIG

* VIG vs. Market Growth Q3 2011 — Q3 2012

Source: CAP, *Premium data (direct) preliminary, unconsolidated and unaudited;



VIG Czech Republic

Development in market shares

38.4%
36.4% 35.7%

33.2%

30.2% 30.9% 31.2% 31.2%
. 0

Italian/Czech competitor

31.8%

31.2%

32.3%

29.5%

VIG Czech Republic

31.9%

27.9%

32.2%

28.3%




VIG Czech Republic

VIG companies in Czech market:
3 companies in life and non-life segments
Market position and share: Ranked 15t with 32.2%

Premium split VIG: 56% non-life versus 44% life
Staff: about 4,900 employees
Since 2008 VIG share has been listed on the stock market in Prague

VIG Reinsurance head office in Prague

Source: local insurance authority, Q3 2012



Erste Group and VIG
Strong partnership in the Czech Republic

Together for our clients — A partnership of the market leaders

Annual growth of almost 15%
(in million EUR)
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*Premium data (direct) preliminary, unconsolidated and unaudited;



Czech Republic

Income growth guarantees demand

Premium growth in markets Insurance density and wages in
Czech Republic and Austria

CAGR 2001 - 2011
Czech Republic: 9.3%

Austria: 2.8% 2,000
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Source: OECD, VVO, CAP, EZB



Czech Republic

Premium growth in markets

CAGR 2001 - 2011
Czech Republic: 9.3%

Austria: 2.8%

15,589
12,470

Austria Czech Republic

K in million EUR

Insurance market: growth
rate in Czech Republicis 3
times higher than in Austria

Quelle: VWO, CAP, EZB




Czech Republic

Insurance density and wages in
Czech Republic and Austria
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Preliminary results financial year 2012
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Vienna Insurance Group
Results 2012

VIG: Strong growth continues
Record high in premium volume and results

Premium growth up to about EUR 9.9 bn.

Increased profit before tax up to about EUR 585 m.
Combined ratio around 97%

Increase of CEE share in premium volume up to about 56%

Solid development in Austria despite negative environment in life
iInsurance

*Premium data (direct) preliminary, unconsolidated and unaudited; Comparative data 2011: press conference 24th january 2012
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Premiums

Gross written premiums in lines of business, in million EUR (2012)

Strong growth of all business lines

[ e

+2.5% 17.8%
’ +17.8% 9.870.10
4,840.60 4.638.30 e .o

391.20

Property/Casualty Life Health \

~

+2.2%*

_/

Premium data (direct) preliminary, unconsolidated and unaudited; Comparative data 2011: press conference 24th january 2012
* Normalised premium after adjustment special item single premium policies Benefia Life
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Premiums — life line

Gross written premiums, in million EUR

Differenciated development in segment life

Strong growth of VIG outside Austria  Difficult tax environment influences
premiums in Austria

total
+38.3% 2,760.60

total
1,996.01

1,940.40 -3.2% 1,877.70
single 1,726.00
1,008.48 premiums

- single premiums
| 1.005.43 JLOGOPM 53540 JRUCITAALC I oo 50
. 0
current current
987.53 premiums 1,034.60 1,305.00 premiums 1,288.20

+4.8% -1.3%

Life — Current premiums Life — Single Premiums Life — Current premiums Life — Single Premiums

Premium data (direct) preliminary, unconsolidated and unaudited; Comparative data 2011: press conference 24th january 2012
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Premiums

Gross written premiums by region, in million EUR (2012)

Premium volume of about EUR 9.9 bn.

+1%p additional
growth after exchange

rate adjustment

+2.9%
-1.2%
4.142.90 +3.3% *7L.9% -10.1% +11.1%
+4.7%*
1.919,90
- 1,654.10 985.20
Austria Czech Republic Slovakia Poland Romania Remaining

Markets**

o

( +9.5%

9,870.10

N\

+2.2%*

Premium data (direct) preliminary, unconsolidated and unaudited; Comparative data 2011: press conference 24th january 2012; * Normalised premium after
adjustment special item single premium policies Benefia Life **AL, BA, BG, BY, DE, EE, FL, GE, HR, HU, KO, LT, LV, ME, MK, RS, TR, UA (2011 incl. RU);
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Premiums
1-12.2012 (1-12.2011)

CEE share in total premiums is continuously growing

% share premium in regions % share in lines of business
Non CEE P/C Life
44.3% 49.0% 47.0%
(47.0%) (52.3%) (43.7%)
CEE Health
55.7% 4.0%

\_ (53.0%) (4.0%)

Premium data (direct) preliminary, unconsolidated and unaudited; Comparative data 2011: press conference 24th january 2012; 15



Profit before tax

2012

o

VIG record result 2012

Profit before tax around
EUR 585 m.

o

Income growth:

more than twice as high

as normalised premium
growth

PBT 2012 is preliminary and unaudited
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Vienna Insurance Group

Social awareness as important part of our corporate culture

i

Some examples for our social committment

Social Active Day 2012:
33,000 working hours contributed

Group supports various initiatives, e.g. :
AT. Caritas, Canisiusbus
Hospiz and Volkshilfe
CZ. ,Christmas tree campaign®
Pomocné tlapky (Helping paws)
HR: Children‘s home St Theresa
Gunter Geyer Social Active Award
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Many thanks for your attention!
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Disclaimer

These materials do not constitute or form part, or all, of any offer or invitation to sell or issue, or any solicitation of any offer to
purchase or subscribe for, any securities in any jurisdiction in which such solicitation, offer or sale would be unlawful, nor
shall part, or all, of these materials form the basis of, or be relied on in connection with, any contract or investment decision
in relation to any securities.

These materials contain forward-looking statements based on the currently held beliefs and assumptions of the management
of VIENNA INSURANCE GROUP AG Wiener Versicherung Gruppe (“VIG”), which are expressed in good faith and, in their
opinion, reasonable. These statements may be identified by words such as “expectation” or “target” and similar expressions,
or by their context.

Forward-looking statements involve known and unknown risks, uncertainties and other factors, which may cause the actual
results, financial condition, performance, or achievements of VIG, or results of the insurance industry generally, to differ
materially from the results, financial condition, performance or achievements express or implied by such forwardlooking
statements. Given these risks, uncertainties and other factors, recipients of this document are cautioned not to place undue
reliance on these forward-looking statements. VIG disclaims any obligation to update these forward-looking statements to
reflect future events or developments.
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