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VIG remains the best rated company in the ATX
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Standard & Poor's

confirms VIG rating with

A+

Stable

Outlook

● “Capital adequacy is excellent, exceeding our benchmark for the 'AAA' level in 2014”

● “The group has sound diversification by business line and a well-established multichannel distribution strategy”

● “Group's competitive position is very strong, based on leading market positions in Austria and Central and Eastern Europe”

● “VIG's management and governance are strong…we believe the group has successfully restructured its underperforming 

markets in Romania and Italy”

Extract from the S&P rating report as of 30 July 2015



VIG among the top 10 brands in Austria

4Source: Austrian brand value study - eurobrand Austria 2015 – 8 July 2015
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Vienna Insurance Group

Profit before taxes At around EUR 250mn within expected range

• Decrease of 16.8% influenced as expected by low-interest rate environment

• Record result of EUR 30.9mn in Remaining markets segment

• 67% of profit come from the CEE region

Premium volume Premiums (not including single-premium products) a solid incrase of 2.2%

• Conservative approach towards single premium business due to current low-

interest rate environment

• Regular premium business in life +6.3%

• Gross written premiums stable at EUR 4.9bn (-1.5%)

HIGHLIGHTS 1st half-year 2015 and actual news

Combined Ratio With 95.9% best half-year combined ratio in 5 years
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Acquisitions Finsaltas (Lithuania), Baltikums AAS (Latvia), UBB-AIG (Bulgaria) 

New formation „Compensa Vienna Insurance Group UADB“ in Lithuania



Baltics – positive economic circumstances
Macroeconomic figures

6Source: National authorities, IMF, VIG Group Controlling
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Successfully exploiting the market potential in the Baltic States
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Positive development of VIG in the Baltic States 2010-2015

0

… in life insurance

*VIG total market share, subject to the approval of the relevant authorities

Market share*

7.5%

Premium volume

EUR 29.4mn
1-6 2015

Profit

+13.6%
CAGR 1-6 2010-15

Premiums

+28.2%
CAGR 1-6 2010-15

Market entry

2008



VIG takes expansion steps towards the Baltic States
Exploitation of market potential
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Lithuania

100%
Finsaltas

Largest life insurance sales company

Around 300 insurance brokers

Brokered business 2014: > EUR 7mn 

Latvia
100%

New formation

Compensa Vienna Insurance Group UADB

*Subject to the approval of the relevant authorities

Non-life insurer

Market share: 8% (Market position 6)

Premium volume: > EUR 20mn

Baltikums AAS

Estonia

Latvia

Lithuania



Premiums
Gross written premiums by lines of business, IFRS, in EUR mn
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197 200

2,564
-4.0%

VIG

+0.4% 4,9084,984

HealthLife

2,134

+1.5%

2,223

Property/Casualty

2,574

-1.5%

1-6 20151-6 2014

Regular premiums

+6.3%
Excluding single

premiums

+2.2%



1-6 20151-6 2014

Premiums
Gross written premiums by regions, IFRS, in EUR mn

564

165

565
387

892
669

194

449388

835

-2.3%

+18.4%

+17.6%

-1.5%

-20.5%+0.3%

-6.3%

Romania VIG

4,9084,984

Austria Remaining 

markets*

2,341

PolandCzech Republic

2,286

Slovakia
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STABLE AT

EUR 4.9bn 

“Remaining markets” 

with pleasant growth

*   AL, BA, BG, DE, EE, FL, GE, HR, HU, LT, LV, MD (as of 31.12.2014), MK, RS, TR, UA 

Excluding single

premiums

+2.2%

Excluding single premiums

+10.3%



Growth drivers „Remaining markets“
Gross written premiums 
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about +50%

669

1-6 

2015

1-6

2010

453

+20%

+11%

+12%

+17%

+14%

+19%

+5%

+19%

Albania

Turkey

Hungary

Bulgaria

Serbia

Baltic States

Bosnia & 

Herzegovina

Croatia

in EUR mn

Double-digit growth in numerous markets

1st half-year 2015



Combined Ratio
net, in %
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1-6 2012 1-6 20151-6 20141-6 20131-6 2010 1-6 2011

-1.2%p
Combined ratio reduced again

Best combined ratio of the last 5 comparison periods

95.9

98.3
97.1 96.6

99.8

97.1



Profit before taxes
By lines of business, IFRS, in EUR mn
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301

32

104

165

250

23

82

146

Property/Casualty VIGHealth

-12.0%

-16.8%

-27.9%

-21.1%

Life

1-6 2014 1-6 2015

Influence factors

● Financial results influenced by 

low-interest rate environment 

● Precaution for personnel

provisions in Austria

● Increase in interest expenses 

of the subordinated bond 

issued in March 2015

Profit at around EUR 250mn within expected range 



1-6 20151-6 2014

Profit before taxes
By regions, IFRS, in EUR mn

301

28

1

3426

86

127

250

31

3

2826

8886

PolandAustria Czech Republic RomaniaSlovakia

+11.5%+2.0%

-16.8%

+2.7%

-32.5%

VIG

-16.3%

Remaining 

markets*

>+100%

14*   AL, BA, BG, DE, EE, FL, GE, HR, HU, LT, LV, MD (as of 31.12.2014), MK, RS, TR, UA 

ALL REGIONS

POSITIVE 

Czech Republic contributing most to Group profits.

CEE share at 67%



„Remaining markets“ – Positive development over years
Profit before taxes
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12

31

1-6 

2015

1-6

2010

+11%

Macedonia +8%

Hungary +6%

Bulgaria

+19%

Georgia +5%

+25%

Serbia +196%

Baltic States +124%

Ukraine +108%

Albania

Croatia

in EUR mn

More than doubled

+20%
CAGR

“Remaining markets” with record result of EUR 30.9mn

Growth drivers in the 1st half-year 2015



Took place for the 6th time– VIG Kids Camp

16These activities are supported to a large extent by the main shareholder of Wiener Städtische Versicherungsverein

VIG
Kids

Camp

2 weeks of fun for 500 children

from 22 nations in 3 camps

Social responsibility by promoting better 

understanding between generations

Children sang and danced for 

Austrian senior citizens



Thank you for your attention




