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Flood May/June 2013
Czech Republic and effects on the VIG

More than 9,000 reported losses

Amount of damages:  
VIG CZ about EUR 100 mn gross

700 communities affected
19,000 people evacuated
34,000 people separated

from water supply
estimated total damage

up to EUR 800 mn
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Flood May/June 2013
Austria and effects on the VIG

More than 8,000 
reported losses

Wiener Städtische
employees help out

Amount of damages: VIG AT 
about EUR 50 mn gross
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Severe weather claims in total 1st half-year 2012/2013
In EUR mn

Compensation paid to customers triples 
compared to the 1st half of the previous year

75

226

1-6 2012 1-6 2013

3x

72
59

1-6 2012 1-6 2013

There ofGross volume Net retention

More compensation
in net retention

+22%



Development of 1st half-year 2013



Vienna Insurance Group
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Highlights 1st half year 2013
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Premium volume exceeds EUR 5 bn

Operating result before precautions EUR 330,7 mn (+9.5%)

goodwill impairment and precautions for Romania EUR 90 m n
precautions for Italy EUR 35 mn

Profit before taxes EUR 205,7 mn (-31.9%)

Pleasant development in Poland (+46.6%) 
and the remaining markets (+81.2%) 

CEE share of profit at 69.7%



Premiums
Gross written premiums by regions, IFRS, in EUR mn
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477

236

952

358

908

531

196

610
375

898

+2.1%

+11.2%

-16.8%

-36.0%

+4.6%

-1.1%

VIG

5,030

5,283

Remaining 
markets*

RomaniaPolandSlovakiaCzech Repulic

-4.8%

Austria

2,3742,325

1-6 2013

1-6 2012

adjusted for
the short-term 

single-premiums
+3.4%

Premium volume EUR 5 bn
Significant growth in remaining markets

Persistently difficult market environment in Romania

Currency
adjusted

+1.0%

*   AL, BA, BG, DE, EE, FL, GE, HR, HU, LT, LV, MK, RS, TR, UA                                                                   

+2.2%
adjusted for the 

short-term 
single-premiums 

in Poland



Premiums
Gross written premiums by lines of business, IFRS, in EUR mn
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194 199

-0.2%

-4.8%

+2.5%

-10.3%

VIG

5,030
5,283

HealthLife

2,213
2,466

Property/Casualty

2,6182,622

1-6 2013

1-6 2012

Regular
premiums

+1,2%

Restraint in
the short-term single-premiums 

in Poland 

+2.2%
adjusted for the 

short-term 
single-premiums 

in Poland



Combined Ratio
Net, in %
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65.84 68.85

30.70 30.98

1-6 2012 1-6 2013

Kostenquote

Schadenquote

96,6

Without severe weather
claims and precautions
�adjusted 94,6%

Combined Ratio despite severe
weather claims and precautions

below 100%
96.6 99.8

Cost Ratio

Claims Ratio



Profit before taxes (after measures)
By lines of business, IFRS, in EUR mn
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23

112

167

22

145

39

-76.5%

-4.3%

+28.8%

HealthLifeProperty/Casualty
1-6 2013

1-6 2012

Property/Casualty results influenced
by precautionary measures



Profit before taxes (after measures)
By regions, IFRS, in EUR mn
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12

-6

2328

88

136

206

23

-18

33
25

90

112

302

Remaining 
markets*

RomaniaPoland

+46.6%
-12.0%

+2.0%

VIGAustria Czech Republic Slovakia

-31.9%

-17.4%

+81.2%

1-6 2013

1-6 2012

Profit heavily influenced by precautionary measures
Pleasant development in Poland 

and the remaining markets

Profit before taxes
CEE +3,6%

*   AL, BA, BG, DE, EE, FL, GE, HR, HU, LT, LV, MK, RS, TR, UA                                                                   



302

206

-31.9%

VIG Total 
IFRS, in EUR mn

13

1-6 2013

1-6 2012

206

+9.5%

331

125

302

Precautions

Profit before taxes

Goodwill impairment and 
precautions in Romania

90

Precautions in Italy 35

Before precautions after precautions

Traditionally cautious valuation policy:
Precautions in Romania

and Italy branch office business
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VIG – Rating
July 2013

As well by the new rating criteria: 

Standard & Poor’s
confirms

VIG
„A+“ with stable outlook

Best rated company in the ATX
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VIG – Kids Camp
Social and cultural commitments

Intercultural exchange
from childhood on 

500 children
of employess

from 24 countries

The motto: 
„Paint, what you would like to become“

Two weeks of games and fun
at the City, Country und Mountain Camp 

in Austria

These activities are supported to a large extent by the main shareholder of Wiener Städtische Versicherungsverein 



Thank you for your attention!
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