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Market shares: VIG coremarket VIG/

1-6 2012

VIENNA INSURANCE GROUP

VIG strenghtens its market position in its core markets
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Top market positions in Austria and CEE VIG/

VIENNA INSURANCE GROUP

1-6 2012
Leading insurance group:
Excellent market positions in Austria and CEE
Top 10
Czech : : Bosnia-
Macedonia
B core markets further VIG markets

Source: local marketreports 3



180 million inhabitants offer an enormous growth potential VIG /

VIENNA INSURANCE GROUP

Growth region

Population ~34 mn. Population ~120 mn.
@-premium per capita 7795 EUR @-premium per capita 170 EUR
.Q-prem_lum per capita 1,952 EUR

In Austria

Balkan region

Population ~25 mn.

@-premium per capita 185 EUR




Growth-market Poland -- VIG/

‘ VIENNA INSURANCE GROUP

,Middle class* will continously grow Growth-potential
in Poland during the next years by overaged vehicle stock in Poland
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Growth-market Poland -— VIG/

VIENNA INSURANCE GROUP
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Growth-market Poland 5 VIG/

VIENNA INSURANCE GROUP

Growth-potential
by overaged vehicle stock
in Poland

Age of
vehicle stock

= > 10 years The growth of the
5- 10 years middle clas_s will go
along with an
m2-5years . .
Increasing demand for
"< 2years new vehicles.

4%

Austria Poland

Source: Euromonitor, IMF 7



Growth-market Poland

VIG”

‘ VIENNA INSURANCE GROUP

Starke Versicherungsnachfrage
aufgrund von Einkommenszuwachsen

Insurance density in Poland and Austria
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Polish insurance market grows
3-times as fast as
the Austrian market

Premium development insurance markets

CAGR 2001-2011
Poland: 8.6%

Austria: 2.8%

in Mn. EUR
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Growth-market Poland -- VIG/

‘ VIENNA INSURANCE GROUP

Insurance density in Poland and Austria —
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Growth-market Poland -- VIG/

‘ VIENNA INSURANCE GROUP

Premium development insurance markets

CAGR 2001-2011

Poland: 8.6% Polish insurance market
Austria: 2.8%

grows

3-times as fast
as the Austrian market

2001 2006 2011
mAT PL

Source: WIIW, ONB, IMF, Sigma 10



VIG Poland VIG¥

VIENNA INSURANCE GROUP

6 companies in life und non-life segment

COMPENSA i

VIENNA INSURANCE GROUP

&1 Employees: 2,000; about 8,500 exclusive agents Y |

. InterRisk 6%

an . . VIENNA INSURANCE GROUP
Market postion and —share: 3rd place with 12.4% (total)

BENEFIAW

Premium split VIG: 70% life- and 30% non-life segment VIENNA INSURANCE GrouP

. e

POLISA-ZYCIE.

VIENNA INSURANCE GROUP

* Source: local insurance authorities, 1sthalfyear 2012 11



VIG Poland

VIG”

VIG Poland grows 3-times
as fast as the market
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EUR 1 bn. in premium volume cracked
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VIG~

VIENNA INSURANCE GROUP

Results 15-3"4 Quarter 2012 and current news




Highlights VIG”

VIENNA INSURANCE GROUP

Development of VIG in 15-3'9 quarter 2012

VIG confidently in difficult market environment
Increase in all key indicators

Premium growth by +9.2% to EUR 7.4 bn.

Profit before taxes increase to EUR 443.21 mn (+7.0%)

Profit after taxes and minorities by +9.0% to EUR 341.37 mn.
Combined ratio despite high storm damage at 96.9% (-0.3% p)

Shareholders® equity increased by around 10%

14



Further highlights VIG™

VIENNA INSURANCE GROUP

S
=

VIG has expanded the clear No. 1 position in the core mark  ets
Market share from 17.9% to 19.4% increased

Czech Republic: Number 1 in life und non-life insurance
Poland: Premium crack the billion euro mark

Macedonia: Acquisition QBE*

S
=

Strategic performance test 2012:
VIG secures No. 1 for the third time

* Subjectto regulatory approval 15



Premiums VIG/

. ; ) . . VIENNA INSURANCE GROUP
Premiums written by lines of business, IFRS, in EUR mn.

Continued solid premium growth A5 )
In all segment

+2.3% +17.5%

3,686.85 3,440.41 +10.5%
298.23
| : I —
Property/Casualty Life Health Vienna Insurance
¢  Saip )

- 1-9 2011 £ 1-9 2012 16



Premiums VIG/

. . ) ) VIENNA INSURANCE GROUP
Premiums written by regions, IFRS, in EUR mn.

Growth driver CEE: )

5, 2%

Premium increase of +14.1%

+14.1%

+3.6%

- 0,
3,235.31 1:4% +3.1% o -14.8% i
[ | Y .. T
L
Austria Czech Republic Slovakia Poland Romania Other markets™ Vienna CEE
Insurance Group
= 1-9 2011 = 1-9 2012

*Other markets: Albania, Balticum, Bosnia and Hercegovina, Bulgaria, Germany, Georgia, Croatia, Liechtenstein, Macedonia, Serbia, Turkey, Ukraine, Hungary 17



Premium income VIG/

VIENNA INSURANCE GROUP
1-9 2012 (1-9 2011)

% share by region % share by lines of business

Non-CEE Property/Casualty
45.8% 49.7% Life
(48.2%) (53.0%) 46.3%
(43.0%)

CEE
54.2% Health
(51.8%) 4.0%

(4.0%) 18



Combined Ratio VIG/

_ VIENNA INSURANCE GROUP
net, In percent

Combined ratio despite high storm  damage
with internationally outstanding 96.9%

e ny @ « Combined Ratio
31.2
| Cost ratio

= Claims ratio

1-9 2011 1-9 2012
19



Profit before taxes VIG?

VIENNA INSURANCE GROUP

By lines of business, IFRS, in EUR mn.

Profit increase compared
with the previous year by 7.0%

+0.6%

+23.1%

Property/Casualty Life Health Vienna Insurance

\ Group )

= 1-9 2011 =19 2012

20



Profit before taxes

VIG”

By regions, IFRS, in EUR mn.

VIENNA INSURANCE GROUP

Double-digit profit growth in CEE

-2.1%

+3.7%

+27.4%
20.46
4421 . cihel . . [ |
Austria Czech Republic Slovakia Poland Romania Other markets
-10.58
=1-9 2011 =1-9 2012

+18.6%

Yienna
insurance
Group

21



Profit before taxes

VIG?

1-9 2012 (1-9 2011)

VIENNA INSURANCE GROUP

% share by region

Non-CEE

48.6%
(53.6%)

CEE

51.4%
(46.4%)

% share by lines of business

Property/Casualty
54.2% :
(57.6%) Life
37.5%
(32.6%)

Health

8.3%
(9.8%) 22



Soclal awareness

Social Active Day 2012

» VIG support community involvement of employees
» Increase by 8 to 17 other participating countries
» Participation rate Social Active Day

4
4

about 3,000 employees
about 1/3 of all office employees groupwide

» Voluntary activities of employees

»

Care of children

(with special needs, learning support, language acquisi tion etc.)

Care of elderly, care requiring people
Distribution of food to homeless people and families at ris
Participation at festivals, flea markets, renovations et C.

k of poverty

w
SOGI(L
ACTIVE

DAY

23



Social awareness VIG/

VIENNA INSURANCE GROUP

Action: Austria seeks ,Pflegerln mit Herz"

/8 Around 60,000 people are privat-care insured
=> Wiener Stadtische is the market leader in privat-care se  gment

vl Social responsibility:

- For raising and building awareness and sensitivity for thi s central future issue
- Appreciation of the valuable contribution which nurses pr ovide in their work
] Exemplary cooperation: A country seeks his ,Pflegerln mi t Herz"

- A total of 69 ,care minutes* — TV commercials and numer ous newspaper
articles from 11 ™ September to 3 @ October

- Until the end of October more than 800 nominations arrive d

- Awards ceremony in December 2012

wiener 2
e bmim ) gomed smcssss  STADTISCHE




Architecture in the Ringturm: Focus Poland VIGY

VIENNA INSURANCE GROUP

Maciej Nowicki. An architectural career between Poland, America and India

o/l New exhibition of ,Architecture in the Ringturm®
of the main shareholder of Vienna Insurance Group,
of Wiener Stadtische Versicherungsverein

Photos and drawings of the polish
architecture Macie]j Nowicki

Nowicki is regarded as one of the leading protagonis  ts
of Polish architecture in the late interwar- and ear ly
postwar years

o/l Famous works: e.g. design of the UN Headquarters in New York
together with Le Corbusier and Oscar Niemeyer and w  as involved
in the construction of the Dorton Arena, one of the most
innovative stadiums in the postwar period



VIG~

VIENNA INSURANCE GROUP

e

Thank you for your attention!




Disclaimer VIG/

VIENNA INSURANCE GROUP

These materials do not constitute or form part, or all, of any offer or invitation to sell or issue, or any solicitation of any offer to
purchase or subscribe for, any securities in any jurisdiction in which such solicitation, offer or sale would be unlawful, nor
shall part, or all, of these materials form the basis of, or be relied on in connection with, any contract or investment decision
in relation to any securities.

These materials contain forward-looking statements based on the currently held beliefs and assumptions of the management
of VIENNA INSURANCE GROUP AG Wiener Versicherung Gruppe (“VIG”), which are expressed in good faith and, in their
opinion, reasonable. These statements may be identified by words such as “expectation” or “target” and similar expressions,
or by their context.

Forward-looking statements involve known and unknown risks, uncertainties and other factors, which may cause the actual
results, financial condition, performance, or achievements of VIG, or results of the insurance industry generally, to differ
materially from the results, financial condition, performance or achievements express or implied by such forwardlooking
statements. Given these risks, uncertainties and other factors, recipients of this document are cautioned not to place undue
reliance on these forward-looking statements. VIG disclaims any obligation to update these forward-looking statements to
reflect future events or developments.
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